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Use F&B to Attract Trade Show

Offering some kind of food or beverage at a trads
show Is one al the bes! ways 10 attract and keep aden-
dses i your boalh. But.In order © maximize yout
investment in 8 food & beveragn promOBON you've got
16 have a sirategy. eally, you don't wani to 8erve st
“anyons * Hars ané some dsas to make sure that your
Paspiaiity wil be appreciated by those who ang st
kel o buy from you.

POSTCARDS. These ara bill-
boaids you send vough the mail
Posicasds. are powsrhul communication
ot becausa they dont have 1o be
apenad 1o ba eflegive A casual glsnca
can e home your message

Wil & sories of posicards over sever-
i weeks, The mostsffective schadule iy
S wewks, b0 weoks, and Orle WESK  the b
bedore the show, Usa First Class postage
o make S8 your messages arve on
tme. Place u map showing the location
of your booth on the back of the postcard, siong wilh &
dasorgon ol what you wil be serving. Ask visliors fo
bring the card s a qumification for yout hasptalty. The
et o Ing hack of the pasicand sisa helps break
fhe-ioa by nroduicing the vistor 1o your salos stafl

they ghve

sisesemaliimmtingr.Com 1

them n “nest day” coupon.
e your st stsmps oF

stickers they can place on

poreatlal visitors.

,_ngs L..aﬁer; T SUpeead — pade 1k

Levgis U — syae2s

E-MAIL. Send & series of emals, wil privtabie
coupons Allachad, 1o prospects and cislomers. Be
e you inckide & subject ine emphasieing Ihat 140 6-
mail contains sn imitaton for hospitally Again, B
sotins of 6-mmls works much bedter than justcne. The
e-mails should becorme increasingly detaded, but sll
shauld describs why the rodpients will wanl to visit
yaue booli, what eyl snjoy or expenence when thay
0, a0 how 1o fnd you
NEWSLETTERS AND WES
SITES. Promote vou nospiaity in
your newsleliers and on your Web
sin befors tha show, Use prinisbie
coupons on your Wet s or Insert
Coupons. i your navsletsr, Alsa
include a map and difecons 10 your
ahitit bootn

LETTERS AND CALLS,
Encousge your sabos sl fo send
personalized invlatians 1o thei nd-
widusl mating lists. Provide them wilh sampls stiars
and e-iail copy, B eAcourage them 10 chedk in by
pherie wih key eisnis sharlly before the show
MARKETING PARTHERS. Ask your markating
partress o promote your exhibi hospRaly in Mmaterias.

ess cants

silvet, high
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thay slihar mai 1o ther ustomes before
ihe show or distribute at the event el
SHOW ADVERTISING. Addinvitn-
Bons and coupons 10 any advertising you
nin i the frde show program or daly
newsietiers. Consider promoting your
beath hospitaity o0 hots! foom daor hang-
g or in information packages: that con-
venlion sendces ofien distriie 10 e
hictel rooms of rade show siendses.
EXHIBIT COUPONS. Use coupons
oy those who njoy your hosolaly
Coupons and ckets provide an easy way
0 track response. Coding yous COUpOnS
petmits you 1o igenify the source of your
visiors. Knowing who viskad your exhibil
pormis yous staf 10 follow up Wi ihem
e the show. And, reat year, you can
sand parsonalized e-malls 1o those who
wésted your exhibit he previous year

it Swlmn 8 Wi presidond il fousde ot
Eapresan Dive's gt Nt AW coN Dvermg=
smvice. For iksmahon et we sagremoanie com
orca (838 22909
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Help Assn. Leaders
Be Meetings Leaders

By Peggy L. McNamara

5 vast diffsrence botween & meeting thal
exles EEndes and one that puts (hem
o sieep. i 098 of your mestng goals s (o
retain of gain mesmbers B your OIGanizs-
tion. & crucal question you must candidly
B8k yourssit—and horsstly answer—s,
“Wiisich type of mieeting have fhe chapier
ieaders of my organzation bean [eading?"
Members of any organiation kok 10
the group's lesdership to insgira and
awcie them—nol just stand st Ihe pocium
and ask for more volunieers, but o remnd
memiers why they [ained the organization
and what it stands for. Encourage chapter
leadlers lo share the organiaton’s m-
sion siatement ai the W

‘ors stood in ont of the group and sin-
caraly thaniked your members for ey
thing that they o? Grantad, chapter iead-
ers have addiional responsibiibes o
stiend 1o, but membevs want 1o ses and
s that they are & vesuad part of e orge-
nizaton's suocess, and a leader's sincarity
wil gor 8 long way toward conveying el
A hind aspect of runing an efacive
maeiing ia 1o keep It on a tght timeine. |
unierstand I is asier said than don,
but mambars appreciale punciusiiy and
breviy. Respect fhe ime cnunch thal
tedavis sveryone tese days, and do
whatever you can o kesp hings moving
akong, Dot be alieid of being aggresive
about e Meders wil appreciate thir
leadsrenip taking charme of o

mestng &nd running 1 eff-

e, Have: s baner or poster 00l Thare: 8. nathing

A gocond! 1GOr 101 s i ypur fparpose” O3S 1hAn having & mesting
baswareof BEWPES-  on i, thes ke ft along 120 N kmger ihan negee-
ence” that your 1eBderS nd display 1t in 2 prom). 580y de 10 20 minukes of idle
béing 10 1he MeSbng. | nent place wherever and  Ghiichat ha interests only &
have seen more 880G whenever your gmup  few pecple. Have chapter
afion chapler prosidents  mests, Ipaxders prapere B remarks:

wha appear worn-out

tam bafed al how many chosen leaders.
of organizations can allow themseives fo
became @ spiting voice fathar than
one of enthusism for afianmg worthy
chagter goals.

Do your learioes tand by the enirance
and weinome members and visikns with 2
it hardshake and @ sincare smile? Ae
they gracous wi and slientie 1o your
members, o & ey forever running
around trying o conquar last-minute

&
Every meeling 1hat you corduct is an
cpportunity for retaining mambsrs,
Insgiring enthusiasm for growih fough
naw members. and, sbove sveryifing
ise, making people fesl gaod aboul the
time and energy they expand with your
organizalion
Fogr L W i prossion! st it
i —
s i e s ez oS
s vl e s, O
(o cr 2 e b e My oz, comat

dataifs lead-
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